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LƴǘǊƻŘǳŎƛƴƎ άFaceboxέ ǘƛƳŜ

With widespread concerns about the 
declining levels of interest in reading 
amongst kids, we presented Asda with 
an opportunity to persuade the 8-12 
year age group of the joys of reading.  

Our idea was to put literary content on the back of own-
brand cereal boxes, capturing kids' attention during what 
we called "Facebox time" when kids were away from the 
distractions of mobile phones, PCs, games consoles, 
televisions and other electronic devices.  



Developing partnerships

We brokered a partnership for Asda
with Puffin and the Dahl Foundation.  

Extracts from four of Roald Dahl's books, along with Quentin Blake illustrations 
were to appear on the backs of more than five million cereal boxes across 
Asda's 386 store network, ultimately landing on millions of breakfast tables 
across the UK.



Our approach

We commissioned qualitative and quantitative 
research amongst 8-12 year olds.  We looked at their 
interests, the way that they spend their breakfast time 
and their knowledge of literature.

From this we developed our launch strategy.  We created 
media-friendly key points to make the underlying case for 
the initiative, including the findings, amongst which came 
the news that many children believe that  Rudyard Kipling 
makes cakes and that Phileas Fogg makes crisps or is 
weather forecaster.  

We arranged photography of kids at breakfast and use a 
series of illustrations from kids of themselves at breakfast.  
For the most part, these demonstrated the opportunity, but 
a few of the kids' drawings, worryingly, had them eating 
breakfast while checking Facebook or watching television.



Initial coverage

http://images.google.co.uk/imgres?imgurl=http://www.battlefield-tours.com/dt_logo.gif&imgrefurl=http://www.battlefield-tours.com/&usg=__RTp6W5wieh258zGNw7P56pVjsX4=&h=241&w=1345&sz=64&hl=en&start=2&sig2=ARgf9flhn9sqiKc2FUPf1w&um=1&tbnid=fMB6KoZUQmXD2M:&tbnh=27&tbnw=150&prev=/images?q=daily+telegraph+logo&hl=en&rlz=1T4SKPB_enGB332GB333&sa=N&um=1&ei=u33tSu38DI_y-QbO5tDyCw


Initial coverage ςonline links

Roald Dahl stories to be on millions of cereal boxes

Daily Telegraph ς09 April 2011 http://bit.ly/gMvKTp

Rudyard Kipling... doesn't he make cakes? How a third of 
children have an exceedingly poor knowledge of literature

Daily Mail ς09 April 2011 http://bit.ly/gEuOLJ

Excerpts from Roald 5ŀƘƭΩǎ ŎƭŀǎǎƛŎǎ ǿƛƭƭ ƴƻǿ ōŜ 
printed at the back of millions of cereal boxes!
Allvoices.com ςhttp://bit.ly/hjHJDP

Roald Dahl stories it is for millions of cereal boxes
Puicet.com ςhttp://bit.ly/hCEEUM

Breakfast of Dahl 
Redroom.com - http://bit.ly/gsWJXn

A little Roald Dahl with your breakfast? His work 
to appear on millions of cereal boxes
Blogs.babble.com - http://bit.ly/eiqpT9

http://bit.ly/gMvKTp
http://bit.ly/gEuOLJ
http://bit.ly/hjHJDP
http://bit.ly/hCEEUM
http://bit.ly/gsWJXn
http://bit.ly/eiqpT9


Coverage map



Online discussion

The story was featured on the home page of Twitter and links to the stories were tweeted 
several thousand times, reaching a potential online audience in the millions.
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Blogs and beyond

The story was also featured on hundreds of influential blogs and websites including... 



In-store
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